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Dual Degree
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International MBA Rankings

University of South Carolina (Moore)

#2 University of Pennsylvania (Wharton)
#3 Thunderbird School of Global Management
#4 University of Michigan—Ann Arbor (Ross)
#5 Columbia University

#6 New York University (Stern)

#7 Harvard University

#3 University of California—Berkeley (Haas)
#9 Stanford University

#10 University of Southern California (Marshall)
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Michael R. Galbreth Omrane Guedhami Sung-Hee Park Manoj Malhotra
Department of Department of Department of Center for Global Supply Chain
Management Science International Business Management Science and Process Management,
Ph.D. Vanderbilt University Ph.D. Laval University Ph.D. University of South Carolina Department of Management

You will be the next
Global Leaders,
Experts in Electric

Industry,
and Future of KEPCO!

Science
Ph.D. Ohio State University

Ken Erickson

Tatiana Kostova

Department of International
Business
Ph.D. University of Kansas

Nancy Buchan Gerald McDermott
Department of International Department of International
Business, Undergraduate Business
Programs, Dean’s Office Ph.D. Massachusetts Institute of

Ph.D. University of Pennsylvania Technology

Department of International
Business, Center for
International Business
Education and Research
Ph.D. University of Minnesota
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Energy Economics

W &

The purpose of this course is to explore the perspectives on individual and industrial demand for
energy, energy supply, pricing, and public policies affecting energy markets. It discusses aspects of
the oil, natural gas, electricity, environmental economics, and nuclear power sectors and examines
energy tax, price regulation, energy regulation, energy efficiency and policies for controlling emission.

Energy Policy

This course introduces graduate students to the policy and economic dimensions of the energy-relat-
ed options to meet societal goals. Oil and gas markets, coal, electricity, new and renewable energy,
and nuclear energy will be covered in the part of sector analysis. Climate change, energy efficiency,
and global energy politics will be discussed in the part of policy analysis.

Energy Industry
System

This course is to understand the energy terms used in energy system, energy value chain and concept
of energy system. This course provides an introduction to the concepts in energy supply and demand
system, energy flow, conversion and environmental effect. In addition, it provides overall understand-
ing a great resource for future such as renewable energy relate to climate change and environmental
condition.
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Financial
Accounting

This course provides an introduction to the concepts and issues in financial accounting. The course
will discuss the preparation and the interpretation of corporate financial statements in conjunction
with information uses of investors and creditors in the capital market. In addition, the accounting
procedures, underlying theories, and problem solving techniques will be emphasized throughout the
course.

Business Ethics

The purpose of this course is to understand the theory and processes of business ethics and law as
they become important issues for the business community to conceptually and practically deal with.
Business ethics and law can be regarded as two intersecting domains, and grasping the relationships
between ethics and law can primarily provide insights for students to frame business and society. The
content is useful to MBA students since the course is designed to be relevant to the broad spectrum of
business ethics and law problems that are faced by the manager and professional.

Organizational
Behavior

The purpose of this course is to expose you to scientific theory and research in the behavioral sciences
that will inform your journey into leadership positions. Our study of theory will be punctuated with the
perspectives of successful leaders in business settings. You will also have the opportunity to develop
specific leadership skills that are of particular interest to you and to practice these skills in exercises
and class projects. The emphasis throughout the course will be on applying psychological, social psy-
chological, and sociological concepts to your everyday experiences as leaders, while at the same time
looking ahead to your future leadership roles.

Capstone Project

Capstone Project provides an opportunity to apply taught materials in a live commercial environment
and to work alongside professional business managers in a variety of business settings to create an
“inside”experience. Capstone Project applies models taught throughout the MBA program for busi-
ness analysis, into a real business environment.
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Business
Communication

The function and techniques of written and oral communication as practiced by individuals and organi-
zations doing business globally. The function and techniques lead to and enhance understanding of
the underlying business issues. Refined use of English in business situations.
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The problems faced by managers in today’s competitive environment are often very complex. Quanti-
Quantitative tative techniques enable a manager to bring a rigorous approach to the decision making process. This

Methods course will provide an introduction to the most commonly used quantitative methods for business, and
show how they can be implemented within MS-Excel..

This course focuses mainly on the firm level activities and assets that shape the creation and evolu-
tion of the firm’s core competencies. To do so, we learn how to analyze the competitive positioning of
the firm and how to identify, create and sustain a firm’s competitive advantage. We then push these
concepts further as we move the firm into increasingly complex international markets. This course is
unique in that it presents and explains the unexpected ways in which international competition unfolds

Strategic Management
[competing International

] both over time and across countries.
It also arms the manager with systematic analytical tools to profit from different parts of the world as
well as help solve major strategic problems.
The objective of the course is to develop your ability to understand and analyze major problems of fi-
nancial management in an international context. Specifically, we will examine, throughout this course,
how the business of the multinational corporation (MNC) -compared to that of a purely domestic
. firm- is affected by the changes in the international financial environment and by the presence of new
Global Finance . . . . B . )
e LY 2 variables, in particular the exchange rate risk and the political risk. We will also thoroughly examine
the theories underlying exchange rate determination, as well as exchange rate risk and political risk
Qs 26 AM AN M 2HEHE X0 CHal HEA EAM7|s8 22610 EXstn measurement and management. Finally, we will analyze how exchange rate risk and country risk af-
HEH BA A | APl ANBEE & £ U= HHES oy, of2e /1Y BEEMOZ AZsil Us fect corporate decisions.
TS BR510] YK 2AS AHE 4 Qs 5SS HIYBIC,
N N N _ L ; This course covers topics of data mining and business intelligence management from a managerial
7|zo| Q'I)E!E%HEJ' gﬂé’j = :%E_%L%)"@;j/l\ob'jQ' 25t Aol "/'\fz"—(_% é;iah_’_ OIS Saf 7—|(—P:10._| perspective while focusing on the development and execution of architectures, policies, practices, and
rMarAgz g 7c>7<(:'>'|_T‘|’|E MEsD RA[oH=X Q,"?Ohj’_ E L—I'OBI' olefet 7HL|:E||_E—E;£'I‘”;A|<X>+O“;I|_|§O|'E procedures of the full data life-cycle.
710l MBS0 XEXQ) IMAYRRIE SfEsh= Chefet WS MAlSHD sf&etct ot At Data Mining and Topics include business analytics, big data technologies, data-warehouse, database and enterprise
EMOE =271 & XFoIM U2 FESI ST t=2F 2HIE siEY +~ Us 522 LRI Business Intelligence | architecture, and information system project management and governance. The overall goal of the
- S oo Lol s o o ~ course is to provide executive MBA students with the knowledge and skills necessary for managing
==¢ t@?ﬂﬁ = +E|94_2'(‘9‘-'—‘I“§ Aol Ol +~ U=S =980, 229 E_%%_%mf data resource as effective as other critical resources [e.g., financial and human resources), and for
el @flﬁi‘?_' e 5 :?Iﬂ_%%é:}@gl _t.ﬂif éoﬂ;ﬁ Efj_iEJ_l%*Ol o A@*% —’r—%”_ﬁéxl f.%afﬂf. utilizing methodologies and tools which have evolved in business analytics and IT governance.
Fot S22 0|21 229, R Aol it 3at H2|dy st&S Sl 012{8 0|
O 7|9 QA2 E0f Ses DIXl=X] 24eitt The objective of this course is to provide students with ways of learning about and acting in internation-

al markets, both so-called emerging and developed markets with an emphasis marketing planning
and action tied to context-sensitive business models. Students may expect to learn what works and

HlolE{ofolgat | Aol Aot 7 S} , 20I0|E] BlZ=2X|, HI0|E 054, Global Marketing what has not worked when companies cross borders, and why. We will explore the nature of cultural
o 1T = o =] — . . . . . . . . .

438 DB, 7|3 OI7|Sx|, Z2ME &3 X HalS ?let 82 MAd S5 OEC. 012 S8 usUE0l differences by linking anthropological and business perspectives. We will use readings from the busi-
HlOlH Xtes sutde= He|st=0l X0l XAt VeSS iyt ness press, the academic literature, discussion of international marketing cases, and exploration of

emerging issues in contemporary international marketing to guide our inquiry.
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SO El R oo E%ﬂ?g I_Pi%o iﬁ&fﬂtot%ﬂil;é@—l i<l x‘—% S| Thi.s.course focuses on the managemgnt of multinational enterprise(MNEs) for sustained global com-
A stag Sof 1 #tlg 2ot 2129 X XE, s =& = oAE 704, . petitiveness. The main course objectives are:
o W™ TAL S AIRE 8010 QTSN A HIZLA BEO| 25 A0IE AT, MNNIIE?:/Iagng tthe l (1) to discuss specific managerial challenges and opportunities faced by MNEs;
_ T i Ent:rplrr']iz;;ma (2) to provide knowledge and conceptual frameworks necessary for understanding and effectively
S22 R X&S ot O=A 719l )7 (ol sl sk&dict, CH=A7|glo] AHsk= managing MNEs; and
CH=X7 |2 E4SH 2|9 ofd21 7|30l thot E25tH SoAQ1 O 7| 2|0 Zest igEar XAl (3] to train and develop skills for effective global leadership.
= HMSsto 22E2|H=2 M9 2|EYS JHEsh HiYsiT
Negotiation is the art and science of securing agreements between two or more parties who are in-
AL © ErlslElodl = Ll N = Srol= ATl Il . terdependent and who are seeking to maximize their outcomes. Negotiating across countries and cul-
j)jax?%i(g g E;;: Eﬂtzio Eﬁ :l_}ogiﬁ?)":&foaiidglgﬁé)\%i 7)|\r%||21|m C Filiaofl i(zj:_gj |: I:l:e:rt:lt?:t?::: tures adds significant complexity to the process of negotiation; not every culture negotiates from the
H|EA xxg—f - P -‘-'O—l;I‘o‘ o ;b';? == - o TOO T i ors same strategic perspective. The objective of this course is to learn an effective negotiation framework
MR, 2= F3l0IM S TN PES Sol 20| 01R0{X= A2 OfL|7| t=20f Crst for doing business in cross-national/cultural contexts.
=7f Chyet 22X S0l d3Xe Mgl Aot 0l SV IES SHEeit

This course is designed to address key operations issues in service and manufacturing organizations.

S Clofst 0|2 BA7|S ZAA, A9 E2 5SS E5f AH|A7| 2 HX7|mo| =0 Holst=q| Global Supply Chain and Thgse issues i.nclude both strategic a.nd design decisi.ons, and as such.make operat.ions. management
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= _ _ o mam anagemen eory, cases, analytical techniques, business examples, videos, and class discussions will be used to
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fulfill the following stated objectives.

-
(8]




http://mba.jnu.ac
TEL. 062)530-150

=

0

r



